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Image-Slicing 

Now you can divide your images with 
precision to optimize download time using 
the new Image Slicing tool, 

Client-Side Image Mapping 

Assign URLs to any floating object or image 
slice for quick client-side image maps. 

JavaScript Rollovers 

Add a visual punch to your Web page with 
easy-to-use JavaScript rollovers. 

Dynamic, Editable Text 

Painter 5,5 Web Fdition gives dynamic, 
editable text. Insert arid edit, tilt, rotate, 
stretch, and scale your words with automatic 
(configurable) drop shadows. 

Buttons & Background Patterns 

Use Bevel World to create buttons, and the 
pattern generator for seamless background 
patterns. 

Digital Video 

Open and edit digital video — the cool 
Natural-Media features and special effects of 
Painter can easily be applied to QuickTime" 
and Video for Windows'” 1 movies. Painter 
ships with dozens of pre-built colour 
palettes, including the Netscape 1 ” 216-colour 
palette and the default palettes for 
Macintosh® and Windows: 

Web-Ready Content & More 

The library browser makes it easy to select 
and use the thousands of art materials and 
Web-ready buttons, background tiles,and 
images. And this vast library of ready-to-use 
Web content comes in both GIF and RIF file 
formats. 


For years Painter™ has been the indisputable leader for 
Natural-Media* image creation, enhancement, 
retouching and com positing, commanding the loyalty of 
more than one-quarter million artists and graphics 


designers worldwide.Wirh the advent of the World Wide 
Web, you are now under pressure to develop your skills 
to include web design.To make it easier for you, 
MetaCreations have added Web authoring capabilities to 


Painter, so that you can now use your favourite Natural 
Media tools and textures to create astonishing images 
for the Web. 


COMPUTERS 

UNLIMITED 


For further information and purchasing details please contact Computers Unlimited on 0181 358 5857 
or visit our web site @ www.unlimited.com 

To upgrade from Painter 5 call Upgrades Unlimited on 0181 358 5855 
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Announcing Director 7, 
Dreamweaver 2. Flash 
everywhere. Macromedia garners 
Industry awards. IBM alliance 
boosts e-commerce solutions. 
International User Conference 
1999 details. And much more. 




Attain 

Wisdom lO 

Introducing the Attain Enterprise 
Learning System, featuring 
Authorware 5 Attain, and 
Dreamweaver Attain, a complete 
solution for creating media-rich,* 
immersive and interactive online 
learning applications. Discover 
what it can do for your training 
and education requirements. 


Do it with flare 17 

Lens flare effects can add a 
stunning touch to any artwork. 
Check out this step-by-step 
tutorial to creating Hares in 
FreeHand- 


Director makes history 21 

Learn how the British Library and Footmark Media 
harnessed the power of Director to create a fabulous 
interactive learning resource for secondary school pupils 
studying National Curriculum History. 

Power Up 22 

Macromedia Generator is taking the 
Web design world by storm. If you 
haven't yet discovered the power of 
this new technology, you’ll find 
everything you need to know here, 
plus how some of the leading 
companies and Web creatives are 
already employing Generator to 
revolutionise their sites. 

Expert Advice 25 

Get tips and tricks from the inside source: mastering tables in Dreamweaver. Lens fills 
in Free Hand, optimising content for streaming in Director and Shockwave, rollover 
image maps In Fireworks, and more. 

PLUS 

Win the entire library of Macromedia software in our great Treasure Hunt competition - 
see page 18. And If you can't win, everybody can save money with our special offers - 
see pages 14 & 15. 




FreeHand designer Hares 



Welcome to the second 
Issue of Macromedia 
Magazine, and thank 
you for the positive and 
enthusiastic response 
you gave us after the 
debut issue this 
summer. 

As you will see from reading 
this issue, the intervening period 
has been no less busy than the 
first half of the year. We have 
completed major upgrades to our 
leading applications, including 
new versions of Director and 
Dreamweaver, while FreeHand 
has moved to version 6.0-1. Our introduction of Fireworks, creating a 
new category of software for the creation and manipulation of online 
graphics, has been a phenomenal success, winning rave reviews from 
the press, and already earning a number of major awards. A stunning 
result for a vl.O product In a new application area. 

You will also discover In this issue a major new initiative from 
Macromedia: the Attain Enterprise Learning System, our total solution 
for interactive, online training and education. Harnessing the power of 
Authorware, Dream weaver and Path ware, Attain is destined to 
revolutionise the creation and delivery of learning tn corporations. 



educational establishments and across the World Wide Web, 

Perhaps the greatest success story of the year continues to be the 
increasing role of Flash and Shockwave in transforming the World Wide 
Web from a predominantly tent-and-graphics medium to a complete, 
media-rich multimedia experience, complete with animation, audio and 
video. 

I know many developers already understand the power of Flash and 
Shockwave, but 1 also know that many of you find a reluctance on the 
part of your clients to embrace a plug-in technology. 

However, thanks to our distribution agreements with Microsoft, 

Apple, Netscape, AOL and others, the Flash and Shockwave players are 
now a ubiquitous part of the Web experience. In addition to the millions 
of players installed through those agreements, player downloads from 
Macromedia's Web site continue at a staggering pace. 

This year we have seen downloads reach the rate of more than six 
million every month - around 200,000 a day. 

If you’d like ammunition to help convert your clients, look to 
www.macromedia.com/support/shochwave/info/distribution/ where 
you’ll find the information you need. 

Finally among the major news here in the UK» I’m enormously 
pleased to announce the return of Fiona Goughian to Macromedia as UK 
Managing Director. Many of you will know Fiona from her earlier time 
with the company, and many more of you will meet her at forthcoming 
events around the country. I have no doubt she will do a fantastic job of 
leading Macromedia to Still 
greater success In 1999 
and beyond. 



Sue Thexton, 
Vice President 


Macromedia Europe 


Macromedia Magazine is published by Macromedia Europe 

Pyramid House, Easthampstead Ruad, Bracknell, Berks. RG1£ INS. 

Tel: 01344 458600. Fax: 01344 458666. 

For Macromedia Information Service call 0870 6001041. 

For Macromedia Technical Support call 0131 458 6766. 

For Upgrade Information call Upgrades Unlimited on 0181 358 5855. or for 
details of Macromedia Resellers call 0181 358 5847. 

AH contents ' Macromedia 1998, excopt where otherwise noted. 
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New Director promises Immediate, Immersive, Internet media 


The software industry has long been 
characterised by a constant round of 
upgrades and enhancements, but for the 
latest version of Director. Macromedia has 
done something rather different 

Version 7 is not just an upgrade: for the 
tenth anniversary of the market-leading 
multimedia authoring tool Macromedia has 
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Bigger, brighter: Director 


can now handle up to 1000 
channels at a time, and 
replay movies at up to 999 
frames per second. Lingo 
colour-coding aids 
debugging and 
development. 



stripped down, redesigned and rebuilt 
Director from the ground up. The result is a 
new authoring environment that builds on 
the features that have kept Director at the 
forefront of multimedia development since 
1988, and adds a range of features and 
technologies to make this the ultimate tool 
for immediate, Immersive and Internet- 
capable multimedia. 

Delivered in the form of the Director 7 
Shockwave Internet Studio, Director now 
provides a wealth of features and 
enhancements that developers have 
needed and requested. 

New users will find Director 7 easier to 
learn and to employ, whatever their goals 
and however they choose to deliver 
multimedia projects: via CD, DVD or the 
Internet, Existing users will find the familiar 
metaphors of the score, cast, stage and 
projector. 


And all developers will welcome a range 
of new capabilities for multimedia creation 
and delivery. 


■ Create incredible visual effects and 
real-time animation. 

New in Director 7 is support for dynamic 
alpha channels, allowing you to import 
bitmap images with alpha channels from 
major applications like Fireworks and 
Adobe Photoshop. With alpha channel 
control a range of advanced effects become 
possible. Including control of transparency, 
masking, blending and gradient overlays. 

A new range of real time sprite controls 
allows you to create effects that were 
difficult or impossible until now. Full 360- 
degree rotation, horizontal and vertical 
flipping, and scaleable skewing are all 
possible, not only on Director's native 
sprites but also on Flash 3 and QuickTime 3 
movies. 

Director 7 also adds built-in support for 
vector graphics. Now Director can create 
the same kind of small, fast animation 
effects as Flash, including morphing 
between ob|ects. Effects can be controlled 
through the score or Lingo, and all images 
and vector-text Is anti-aliased at runtime. 

■ Deliver high-speed, high-quality 
playback with a newly optimised 
playback engine 

Director’s playback engine has been 
completely rearchitected to produce 
higher-quality animation and stunning 
playback. Improvements Include faster 
projector startup (up to 200 percent faster 
than previous versions), with better stability 
and consistent oerformance. 

A koy improvement is playback speeds 
at up to 999 frames per second. Although 
the human eye is incapable of perceiving 
such high speeds, the new feature 
effectively doubles possible playback 
performance, and allows for faster, more 
responsive interactivity. It also allows 
Director to take better ad vantage of high- 
end hardware, 

■ Import, create, edit and combine 
sound, graphics, animation, and video 

Nearly every major file format is 
supported within Director 7 Shockwave 


Internet Studfo, allowing you to import mere 
than 40 multimedia file types, including 
QuickTime 3 f Flash 3, Shockwave audio 
and animated GIFs. All media types arc fully 
controllable within Director, so you can play 
an animated GIF as a sprite, and QuickTime 
and Flash movies can be rotated, scaled 
and otherwise manipulated either from the 
score or via Lingo 

You can now view and control up to 500 
elements at once. Managing assets is easier 
with the new Library Palette, which can 
contain the most frequently-used 
behaviours and objects. Stored objects are 
shareable across multiple projects. 

■ Create more engaging, immersive 
multimedia with sophisticated 
interactivity 

Director 7 includes a new ’Rapid Design 1 
behaviour library with a huge range of drag¬ 
's^-drop behaviours for instant interactive 
controls. Add multistate buttons, progress 
bars, file input/output, and advanced 
features like peripheral detectors for CD and 
other devices. 

Lingo, Director’s object-oriented 
scripting language has been upgraded in a 
number of ways. A new "dot syntax" 
references objects in an event-driven, 
property style construct, which speeds 
development by eliminating unnecessary 
words, for example, 

stage.mytextlcolor=’red". It also means that 
Lingo programming skills are more 
compatible with other leading languages 
like Visual Basic and Java. 

Also new in Director 7 is unlimited script 
length, which means Director now scales to 
meet the demands of the biggest projects. 
Lingo script colouring also increases 
readability and helps with debugging. Each 
cast member, behaviour, command and 
comment can be coloureoded for easy 
identification. 

The Macromedia Open Architecture 
(MOA) has also been Improved so that 
developers can use Lingo, JavaScript or C++ 
to create Xtras, further improving Director's 
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scalability for large development 

tasks, 

■ Deliver media-rich Web 
content regard less of 
connection speeds 

Increasingly, multimedia 
delivery means not just CD and 
DVD support, but also the Internet, 

Support tor the Inter net, and 
hybrid We b/CD-based 
applications, within Director 7 is 
unmatched thanks to Director 7 
Shockwave Internet Studio’s ability tn 
output Shockwave and Java, H I T PS 
support, an XML parser, and automatic Xtra 
downloading in Shockwave. 

The Studio introduces Shockwave 7, the 
latest version of Macromedia’s compressed 
multimedia playback technology. 
Shockwave downloads are now smaller 
than ever, for faster performance. Version 7 
of Shockwave also features intelligent 
detection and updating, which means site 
visitors automatically receive the latest 
version of the Shockwave player. 

For developers who prefer to avoid the 
issue of plug-ins (although Shockwave is 
increasingly available as standard within 
Windows and Macintosh operating 
systems, and within Netscape Navigator 
and Communicator), or who simply want the 
greatest playback compatibility. Director 7 
features an improved "Save as Java' facility. 

New enhancements within Director’s 
Java support include multiple casts, Flash 
and anti-aliasing, animated GIF members, 
and even smaller movie size - typically just 
50k. 

Looking forward. Director now also 
provides support for XML, the latest Web 
standard supported by the W3C 
consortium, Microsoft, IBM and others 


Warp vector: 
Drawing on the 
abilities of sibling 
products Flash 
and FreeHand, 
Director 7 adds 
support far vector* 
based graphics 
(left) and for 
alpha-channels 
(below) for 
transparency and 
other effects. 


Shockwave can now download and parse 
XML source as a building block for Web 
applications, and the contents of an XML 
document can be navigated by Lingo 
transformed into a Lingo list. 

Among a wealth of Internet support 
within Director 7. you’ll also find the 
Network Connectivity Behaviour Library for 
easy creation of network-sawy 
applications; a Preview in Browser 
command, and a Connectivity Server with 
peer-to-peer support for up to ten users, 
new Lingo commands, and example 
implementations of applications including 
chat rooms, hosted multi player games, 
guest books and user databases. 

The Director 7 Shockwave Internet 
Studio includes not only Director 7 and 
Shockwave, but also Fireworks - 
Macromedia's award-winning tool for 
creating graphics for electronic delivery - 
and Peak LE for Macintosh, and Sound 
Forge for Windows, for audio editing. 

Available early in December, the Studio 
will come with a suggested street price of 
just £799, with attractive upgrades 
available. Existing Director users can 
upgrade to the Studio for just £329, and to 
Director 7 alone for £299. Special upgrade 
pricing tor Director 6.5 users has yet to be 
determined, and will be announced shortly. 


Everyone’s a winner 


computer ■ 

arts 

BriLain'b magazine - Mac A PC 


Leading creative magazines on both sides of the Atlantic have 
conferred a host of awards on Macromedia products in recent weeks, 
recognising attributes such as innovation, creativity and productivity. 

Here in the UK Macromedia enjoyed triple success at the recent 
Computer Arts Star Awards. Director 6.5 was named Best 
Multimedia Software, FreeHand 8 collected a Star for Best 
Illustration Software, and 
Dreamweaver 1,2 was honoured 
as Best Web Authoring Software. 

The Macromedia family was 
also shortlisted in other 
categories: FireWorks in Best 
Graphics Optimisation, won by Debablliser; and both Flash and 
Dreamweaver came close to victory in the prestigious Innovation 
Award, just pipped to the post by MetaCreations Poser 3. 

At the Publish Impact Awards, hosted by the US magazine Publish 
at the Seybold Conference In San Francisco, Macromedia Flash and 
Macromedia Fireworks were recognized for their outstanding 
innovation in electronic publishing. 

Flash 3 was selected for its dual innovation: Flash brought 
compact, elegant vector animations to the Web; then, with the recent 
release of Flash 3 and the opening of the Flash file format, 
Macromedia is, in thp words of the Publish editors, "Once again 
pioneering new territory, this time establishing a vector graphics 
standard for the Web." 

Fireworks 1.0 was aptly described by the Publish editorial board 
as "the first must-have tool for Web graphics production/’ Designed 
from the ground up with extensive input from Web designers. 
Fireworks eliminates the need to jump between multiple applications 
and provides the first unified creation and production environment for 
Web graphics. 

eMediaWeekly is a new weekly magazine from the MacWeek 
stable, catering for digital creative professionals in all areas. At the 
first awards ceremony, Macromedia also collected two 
awards: Fireworks again, and another for 
FreeHand. The Best Web Graphics Tool award to 
Fireworks was particularly satisfying for 
Macromedia since It beat off tough competition in 
the shortlist: Macromedia Flash. Dreamweaver was 
also nominated In the category for Best Web 
Publishing Tool. 

Fireworks collected another award in a recent 
comparison of Web Graphics Tools by leading US 
publication PC Magazine. The Macromedia product 
was named Editors Choice. 

PC Magazine said, "As we learned during testing, the term Web 
graphics covers a lot of ground. Optimizing images is certainly one of 
the primary tasks, but there’s a lot more to Ft, including automating 
frequent tasks, producing HTML to support special types of graphics, 
and providing the right image-editing and illustration tools. Only one 
product we tested, Macromedia Fireworks, comes close to 
addressing all these areas, earning Ft our Editors’ Choice.” 

The editors particularly praised Fireworks 1 abilities in image¬ 
slicing and assembling, HTML and JavaScript generation, export of 
Image maps and "impressive” animation capabilities, concluding, 
"Fireworks includes a well-rounded set of image-editing and 
Illustration tools/’ 
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We're on the 
road again 

■ Macromedia will b a on the 
road In the coming months, 
bringing opportunities to 
learn about the company's 
latest products and 
technologies. 

Following the huge 
success of offering 
Macromedia products to the 
education community via the 
CHEST scheme, Macromedia 
will be attending the BETT 
Shew taking place at the 
Grand Hall in London's 
Olympia on January 13-10. 

After recording huge sales 
of Director, Freehand, Flash 
and Dreamweaver, It has 
become obvious that the 
education sector is taking the 
Web opportunity very 
seriously and Macromedia 
will use the BETT Show as a 
forum to demonstrate a 
range of products, including 
the new Attain Enterprise 
Learning System. 

■ Hundreds of Macromedia 
customers enjoyed their 
attendance at the 

Media Wave events in London 
and Leeds in September, but 
many hundreds more were 
disappointed as places 
disappeared rapidly. 

Now the company wants 
to extend the opportunity for 
customers around the UK to 
see the complete product 
range by taking MediaWavo 
on the road. From the 
February 15 to February 26, 
Macromedia will be running 
MediaWavo seminars in 
cities including Edinburgh, 
Manchester, Birmingham 
and Cambridge, 

If you are interested in 
attending, you should contact 
Macromedia on 01344 
458600 and ash for Jenny 
or Janet, who will be pleased 
to give you further 
Information. 

Don’t delay « places will 
disappear quickly. 


Flash to the future 

Apple and AOL join growing ranks of Shockwave Flash supporters 



The increasing role of Hash and Shockwave 
as key multimedia playback technologies for 
the World Wide Web has been endorsed by 
a series of alliances and distribution 
agreements that will see the media players 
included as standard components of the 
industry-leading browsers and operating 
systems. 

The most recent development is tho 
shipment of Apple's MacOS vB,5 with Flash 
and Shockwave included, "Our work with 
Macromedia to include their market-leading 
players is another example of us wanting to 
give the best Internet experience possible to 
Mac users, 1 ' said Clent Richardson, vice- 
president ol worldwide developer relations 
at Apple. 

Earlier this year, Macromedia 
announced a similar agreement with 
Microsoft, which includes Flash and 
Shockwave with every copy of Windows 
98, and with Netscape, which is including 
the Flash player with all current versions of 
the Navigator browser. 

Equally significant, last month America 
Online, the world's largest online service, 
began shipping version 4.0 of the AOL CD- 
ROM with versions of Hash and 
Shockwave players included. 

We are very excited about including 
Flash and Shockwave with our release of 

Macromedia and IBM 

Macromedia has announced a significant 
marketing and distribution agreement with 
IBM that will see Big Blue's HotMedia 
technology supported in upcoming 
versions of Director and Dreamweaver 
A HotMedia Xtra for Director and a 
HotMedia object for Dreamweaver will 
enable Director and Dreamweaver 
customers to use IBM's new HotMedia 
Java "based toolkit when authoring rich 
media content, including u-commerce 
applications and Interactive advertising. 

The companies will also participate In joint 
marketing activities. 


AOL 4.0," said David Gang, senior vice- 
president of strategic development at 
America Online, 'With Macromedia's 
players installed, AOL users will be 
equipped to experience the excitment of 
animation and entertainment on the Web. ,r 

David Mendels, vice-president of 
Macromedia's Web Publishing division, sard, 
"Macromedia technologies have been 
rapidly adopted by AOL, Apple and other 
industry-leading companies as the Web 
standard for delivering rich, compelling Web 
content since we first opened the Flash file 


Totally animated: 
M acromed i a's 
5 hock Rave is a 
major showcase 
for the power of 
Flash and 
Shockwave 
technologies, 
format in April. These agreements build on 
that momentum 

"Consumers can experience the best of 
the Web without any download headaches, 
and designers don't have to worry about 
end-user compatibility with the content they 
create," 

Also earlier this year. Macromedia 
publish fid the Flash file format, .swf, as an 
open Internet binary standard with 
widespread support from leading companies 
including Microsoft, IBM, RealNetworks. 
Netscape, and Associated Press. 


turn up the heat on e-commerce design 


"Macromedia and IBM share a goal of 
enabling rich media authoring for e- 
commerce and interactive advertising 
applications," said David Mendels, general 
manager of Macromedia's Web Publishing 
division 

"By adding HotMedia supports future 
versions of Director and Dreamweaver, 
Macromedia will further enable creative 
professionals to deliver compelling, 
immersive e-conn mere© Web applications," 
Mendels added. 

For IBM, Internet media vice-president 
Armando Garcia said, "HotMedia enables 


Web shoppers to selectively display rich 
media content from Web storefronts and 
catalogs, helping online purchase 
decisions/ 1 said Armando. "By coupling 
HotMedia with Macromedia's award - 
wlnnlng Director and Dreamweaver Web 
publishing tools, we're enabling content 
creators to deliver immersive, media-rich e- 
business applications over the internet." 

IBM HotMedia Is an easy-to-use set of 
ultra-lightweight Java applets. A free public 
beta of the HotMedia toolkit is now 
available for free download at 
wwwsoftware. Ibm . com/net.media 
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Solar-powered 

Generator 

Macromedia has announced 
a free public beta of 
Generator Dynamic Graphics 
Server for the Sun Solaris 
operating system. 

''Macromedia's new 
server-based software for 
graphics is a perfect 
complement to Sun's servers 
and Solaris operating 
environment/' said Bill 
CcrreM, worldwide market 
development manager at Sun 
Microsystems, "Macromedia 
Generator will meet the 
needs of Sun customers 
running high-volume, media¬ 
centric Web sites, tike those 
designed for electronic 
commerce and real-time 
news and information 
services, creating a more 
compelling and personalised 
user experience." 

The beta is available now 
for download from 
mm. m4cromedia> com/ganeratoi. 

Mac playback for 
Authorware Attain 

Continuing its commitment 
to cross-platform delivery, 
Macromedia has announced 
that it will offer an 
Authorware Attain Player 
for the Apple Macintosh. 

The Mao Player will be 
available In two versions: as 
an Authorware Web Player 
for delivering learning 
applications via the Web, 
and as a standalone runtime 
player for delivery on LANs 
and CD-ROMs. 

The Authorware 5 Attain 
Mac Player will be freely 
available to all Authorware 
5 Attain customers. It will- 
ship during the first quarter 
of 1999. 

■ Discover more about the 
Attain Enterprise Learning 
System on pages 10-13 of 
this issue , 



Dreamweaver upgrade adds first class site management tools 


Building on the success of Dreamweaver 
version 1, which rapidly established itself as 
the leading visual tool for Web designers, 
Macromedia has announced version 2, a 
major upgrade to the product that addresses 
the key requests from the creative 
community. 

Launched to critical acclaim earlier this 
year, Dreamweaver was the first visual Web 
design tool to overcome the reluctance of 
Web designers to give up their hand crafted 
code, thanks to Macromedia's unique 
Roundtrip HTML technology, which exactly 
preserves the style and syntax of 
handwritten code. 

"Dreamweaver stands head and 
shoulders above the rest," said the editors at 
hotwired 1 's Webmonkey site. Publish RGB, 
the online version of Publish magazine, sard, 
"If respect for your code isn't enough to 
make you run out and buy Dreamweaver, 
maybe its support for the most up-to-date 
HTML tags will be," and added. 
"Dreamweaver has jumped to the head of 
the class and raised the standard in the 
Web-design market," 

But while the first version was a major 
breakthrough, everybody knows that 10 
software is never perfect. Now version 2 
makes major improvements in the areas of 
site-wide editing, greater productivity. 



Visual View: Dreamweaver 2 adds 
improved tools for site-wide 
management. 

enhanced management tools, and market- 
leading integration with other Web solutions. 

Macromedia set out to develop 
Dreamweaver in a number of critical areas: 

■ Site-wide editing Version 2 Introduces a 
new visual navigational view of your site for 
rapid design and reorganisation, in addition, 
Dreamweaver 2 provides the most powerful 
searchreplace engine available: make 
changes across your site with a single 
command, including HTML-specific edits 
like changing the background colour on 
every page, or finding IMG tags with no ALT 
attribute. 

Dreamweaver tracks changes to site 
layout and automatically updates links, and 
provides a library tor Javascript items 
making instant site-wide updates simple. 


■ Better management A key 

enhancement In version 2 is Dream 
Templates, which provide the ability to 
separate design from content, Including 
import and export of XML templates. Also 
new is improved support for server-side 
includes: Dreamweaver will now accurately 
render the page's final appearance. 

■ Open environment Dreamweaver 2 
provides exceptional integration with leading 
Web solutions. You can design and edit with 
accurate visual representation pages using 
tools from AHaire, Tango. iCAT and your 
own custom-developed applications. 
Designing e-commerce solutions has never 
been easier, or more accurate. 

Dreamweaver also provides tighter 
integration with a variety of Web 
technologies, including playback of all 
Netscape plug-ins (including Flash, 
Shockwave and Beatnik) in the document 
window, 

■ Unmatched productivity For designers 
who like to create prototypes in other tools 
like Free Hand or Adobe Photoshop, 
Dreamweaver provides a tracing layer, 
making it quick and easy to generate table- 
based layouts. The newly*i improved Table 
editor aids the process with rapid styling of 
table contents, and table sorting. 

Other design aids familiar from existing 


Symbiosis appointed specialist trainer for online applications 


Macromedia has announced the 
appointment of Symbiosis as one of their 
Authorised Macromedia Training Centres, 
Symbiosis, a Leamington Spa-based 
training and multimedia design consultancy, 
will specialise in providing training to Web 
designers wishing to create dynamic, 
interactive sites using Macromedia's Web 
design, animation and production tools, 
Dreamweaver, Flash and Fireworks. 

The training courses, which commenced 
this month, cost £295 + VAT each for a full 
day and are scheduled on a regular basis 


for up to six people on both Mac and PC 
platforms. Symbiosis also arranges tailored 
courses for groups or companies to suit 
their specific requirements. 

"Clients now want to have a Web site 
that reflects their corporate brand and 
image effectively, and which 
communicates their message clearly and 
dynamically. This suite of products from 
Macromedia gives thorn the tools to 
significantly Improve the quality of their 
Web design," said Simon Crompton, 
director at Symbiosis, 


"We are delighted that Symbiosis will 
be providing training courses specifically 
based on our Web fools,” said Fiona 
Goughian, Macromedia UK managing 
director. "We work very closely with 
designers to provide the tools they need 
and are pleased to endorse an initiative 
that enables them to put their creative skills 
into practice." 

For further information visit 
www.symblosis.com. To book a training 
course contact Sally Day at Symbiosis on 
01926 431 041. 
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Live Performance: Dreamweaver 2 can now present live previews of plug-in-dependent 
media such as Flash. 


tools include drag-&-drop editing; a Web- 
safe eyedropper for matching colour 
schemes with imported graphics; pre¬ 
defined Web colour schemes; a configurable 
layout grid; and docking toolbars. 

Further aiding the workflow, Fireworks 
users can optimise graphics without leaving 
Dreamweaver 

Availability & pricing 

''Dreamweaver 2 is the most intuitive and 
powerful Web design tool for professional 
developers and designers," 1 says Fiona 
Goughian, managing director of 


Macromedia UK. "It combines a visual - 
editing environment with total control and 
access to HTML source, and ft has the best 
site-wide editing features available. 

"And it Is the most extensible tool on the 
market, which means it works seamlessly 
with all of the software and solutions you 
use, whether you are a graphic designer, or a 
developer creating data-driven and e- 
commerce sites." 

Dreamweaver 2 will be available early 
next month, at the same price as the 
existing version. Existing users can 
upgrade for just £99. 


Staff announcements 

Fiona Cmjghlan s who left Macromedia IS months ago to take up a senior 
position with EPSON UK, has returned as managing director of 
Macromedia UK. 

"I am delighted to welcome Fiona back to Macromedia as UK managing 
director/' said Sue Thexton, vice-president of Macromedia Europe. "She 
has a high level of all-round 
experience within the IT, 
multimedia and graphics 
software industry, which is 
very rare to find, and is 
ideally placed to face the 
challenge of leading 
Macromedia forward." 

Fiona (right) joins 
Macromedia from market- 
leading print and digital 
imaging manufacturer 
EPSON, where she heid the 
position of Distribution and 
Reseller Sales Manager for 
EPSON'S consumer, 
business and graphics 
products. She also 
developed and implemented 
marketing campaigns within 
the distribution, mail order 
and traditional reseller base. 

Prior to Epson, she worked as Business Development Manager for 
Macromedia UK* where she developed and managed key marketing and 
advertising campaigns, and built relationships with Macromedia accounts 
and customers. In addition. Coughlan spent four years at Adobe UK, where 
she held the position of Reseller and VAR Account Manager. 

■ Also new to Macromedia is Matt Mansefl. who takes up the position of 
UK technical sales manager. Matt joins the company after nearly three 
years with Quark Systems Ltd* 

After joining Quark In January 1096 as a technical support technician. 
Matt helped launch the QuarkAlliance training programme, and was then 
prompted to the role of electronic publishing specialist. Most recently he 
has held the post of technical marketing manager. 



If you're going to San Francisco 


Macromedia has announced the 1999 International 
User Conference, the annual 72-hour multimedia 
marathon where attendees learn Macromedia products 
inside out: swap tech tips with fellow designers and 
developers; get sneak peeks at forthcoming software: 
and generally succumb to new media madness. 

Next year's event will run from May 25 to 27 at San 
Francisco's Moscone Convention Centre, and the 
company has negotiated special discounts on hotel 
rooms and airfares. 

Cost of the full conference is $899 if you book 
before April 26, and members of any Macromedia 
authorised programme, such as MAGIC, or the 


Developer Support 
Network, get a 
further discount to 
$699. Special 
education discounts 
are also available. 

Among the most 
popular features at 
the conference is the 
Gallery and People’s 
Choice Awards - an opportunity for afl designers and 
developers working with Macromedia software to 
submit their best work, have it judged by your peers. 


- 1 

Macromedia International 
Users Conference 

May 25 - 27,1999 
Moscone Center 
San Francisco, CA 

and perhaps walk off with a major prize. 

Full details are available at the Macromedia Web 
site, at www, macro media, com. 
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The technologies for learning - multimedia systems, digital 
media, Internet and intranets, high-capacity storage - are 
now in place, and interactive learning is destined to be one of 
the key applications of the next decade. All we need now are 
the right tools - and Macromedia has the answer with the 
new Attain Enterprise Learning System. 

As the Millennium turns, learning is poised 
to emerge as one of the three key markets 
for Information Technology, and that 
emergence promises great benefits for 
corporate, educational and other 
organisations, for trainers and educators In 
ail spheres, and for those with the skills to 
develop content and learning applications. 

Alongside the much-discussed online 
applications of advertising and e~ 


"Dreamweaver Attain is the first tool that has really allowed us to create 
native HTML-based, interactive learning material.” SIGM A interactive 
Technologies, created computer-based training for Mercedes-Benz US 
International for the launch of the M-Claae all-terrain vehicle. 

"The M-Class CBT that we created has been moved to the Web using 
Dreamweaver Attain," says Karen Evans, project manager for 
SIGMAinteractive. "The application can now be accessed by an Increased 
number of students using Web-native technology, without sacrificing the 
product's engaging learning interactivity and testing." 


commerce, learning may overshadow both, 
according to a number of analysts and 
forecasters. For example, Internet 
advertising is expected to reach around 
$20 billion by the year 2000 and the e- 
commerce market may reach $150 billion 
at the same time. But based on figures from 
leading analysts International Data Corp 
and Gartner Group, the online learning 
market could top both at more than $200 
billion by the end of the century. 

Learning as a whole is now the second- 
largest market in the world, totalling some 
$600 billion, and increasingly learning of all 
kinds will migrate to the World Wide Web. 
IT training alone Is forecast by I DC to 
become a Web-bascd business worth $6 
billion in the next four years. 

Such predictions seem bold In the light 
of current adoption of computer-based 
training among corporations and other 
organisations. For example, Forrester 
Research reports that 96 percent of 
corporations have Intranets, yet only 15 
percent use them for training. 

But the forecasts arise from the 
conjunction of several technologies and 
market developments; the rise of the World 
Wide Web itself; the staggering rate of 
adoption and increasing sophistication of 
the Web browser market; recent 
developments in Web technologies like 
Java. Dynamic HTML, streaming audio, 
video and animation. 

One of the last missing pieces in the 
jigsaw has been a suite of tools capable of 
bringing the emerging market and the 
developing technologies together. 
Macromedia believes it has that missing 
piece In the Macromedia Attain Enterprise 
Learning System. 

Total solution 

Attain builds on existing Macromedia 
products by adding now capabilities, and 
fusing them into a complete, integrated and 
soaleabie solution based on open 
standards. 

Employing Web-, Intranet- and CD- 


based content and applications, delivered 
via standard technologies like HTML and 
Shockwave, Attain provides the software 
tools needed to plan, produce, administer, 
deliver and report on all aspects of online 
learning. 

The three key components are: 

■ Attain Enterprise Learning System 
Essentials (formerly Pathware 3), a multi¬ 
module system that includes Attain Hub. 
based upon leading corporate database 
engines such as SQL Server and Oracle, to 
manage and track the system, Attain 
Planner and Reporter, and the Attain Client 
software for both students and 
administrators; 

■ Dreamweaver Attain, a development of 
the award-winning visual HTML authoring 
tool specifically tailored for online-learning; 

■ Authorware 5 Attain, a new version of 
Macromedia's leading visual authoring 
environment for multimedia applications. 

With all three components, you have 
everything you need to develop online, 
computer-assisted and -developed learning 
applications, 

Plan: With Attain Planner you have a 
curriculum building tool that allows 
instructional designers to outline and 
organise learning programmes. 

Produce: With Dreamweaver Attain, 
developers can create HTML-based 
learning applications that are highly 
interactive, easily updated and employing 
Web native components including DHTML 
and Javascript. Knowledge Objects help 
developers through the creation of complex 
interactive learning scenarios, and 
Dreamweaver Attain automatically records 
student results, scores and answers. 

Authorware 5 Attain builds on 
Authorware’s ten years" market-leading 
experience in multimedia authoring to add 
Knowledge Objects, intelligent streaming 
for media delivery over varying network 
bandwldths, and unsurpassed development 
tools for non-programmers. 

Administer: Attain Client (Administrator) 
lets those responsible for delivering and 
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managing training applications track 
student populations and manage course 
assignments by individual student or 
custom groups. 

Deliver: Once courses are made available, 
Attain Client (Student) provides a complete 
interface to the Attain Enterprise Learning 
System, Log-in, enrolment, launching and 
tracking of content and applications, and 
reporting are all dealt with. Even offline 
training, from lectures and video, can bo 
handled. 

Report: Attain Reporter lets training 
managers and administrators compile and 
view reports on all information within the 
Attain environment, You can even develop 
highly customised solutions using Attain 
Reporter with third-party MIS systems and 
other tools. 

Dreamweaver Attain 

This new version of Dreamweaver Is the 
first Web authoring tool created specifically 
for learning, providing a rich set of tools for 
creating Web ■'based multimedia without the 
need for plug-ins or Java applets. 

Among the key features of this 
enhanced version are Knowledge Objects, 
Knowledge Track, and Action Manager. 

Designed to help new authors quickly 
design interactive learning. Knowledge 
Objects provide step by step assistance 
with a visual library of interactions. 

For example, you might create a quiz 
with multiple choice answers, or a module 



using drag-and-drop functionality to test 
user knowledge. Knowledge Objects also 
provide a mechanism for scoring such 

tests. 

Experienced authors can extend the 
feature by creating their own Knowledge 
Object templates. 

Knowledge Track provides the tools 
needed to measure student progress and 
performance It allows applications 
developed In Dreamweaver Attain to link to 
the Attain Enterprise Learning System, and 
to third-party standards-based systems. 

Of course, Dreamweaver Attain 
provides all of the Web design and 
development tools available in 
Dreamweaver, including Roundtrip HTML 
which maintains the integrity of HTML code 
created in other applications; cascading 
style sheets; intelligent browser targeting 
tor the greatest compatibility; and 
Javascript behaviours for easy-but- 
powerful creation of effects, 

Authorware 5 Attain 

The latest version of Macromedia's a ward- 
winning authoring tool provides significant 
enhancements in rich media support, 
authoring productivity, application delivery, 
and as part of the Attain Enterprise 
Learning System ft integrates fully with 
Dreamweaver Attain and other 
components. 

Knowledge Stream, a new media 
streaming technology from Macromedia, 


intelligently predicts and pre-loads 
application segments before they’re 
needed, and is optimised for highly- 
branched learning applications. This feature 
provides CD-quality media playback over 
28.8 kbps connections. 


Also new is the Authorware Web Player 
Auto Install feature, a Javascript that senses 
browser type and player version and 
automatically installs the appropriate Web 
player, either ActiveX control or Netscape 
plug-in. 



Authorware 5 Attain creates rich media and engaging interactivity. Easily 
assemble text* graphics, animation* audio and video. New support for 
QuickTime 3, Flash animations, anti-aliased text and graphics with alpha 
channel effects. Powerful hyperlinking and full text search and retrieval. 
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Model Example: The BP training projects make 
extensive use of 3D modelling and animation in 
demonstrating processes (above), and in emulating 
real-world equipment (below). 




Action Replay: tt isn't multimedia without interactivity. 
Students can control and experiment with simulated 
equipment and systems. 


AdVal MuitiMedia, 

1 Gatehouse Way, Aylesbury, 
Bucks HP19 3DS, 

Tel: 01296 334343 
e-mail: info@advakco.uk 


Chemical attraction 
BP’s commitment 


BP, Britain’s biggest company and a world leader in 
the energy and petrochemicals industries, is 
unequivocal In Its commitment to training and 
personnel development, "Everybody who works fur 
BP contributes to our success/’ the company says in 
its publicly-stated business practices and principles. 
"We commit to creating a working environment 
where everyone is helped to develop their 
capabilities, and teels supported in the management 
of their personal priorities". 

As part of that commitment, BP*s chemicals 
operation at Grangemouth In Scotland is currently 
rolling out a major project in interactive learning 
comprising dozens of hours of training delivered on 
35 CD-ROMs. 

Developed In partnership with Aylesbury-based 
AdVal MuitiMedia, the project will build into a 
comprehensive learning resource for technical staff 
at the facility. 

"It will ultimately allow for 'round-the-clock' 
workplace learning to take place in an effective and 
accessible manner," says AdVal chief executive 
Dennis Quliter, "tt clearly demonstrates the 
commitment of BP to the personal development of 
its employees." 

The training modules, developed primarily in 
Macromedia Authorware, are based upon traditional 
training materials and classroom-based teaching 
methods used at the plant, but heavily adapted and 
developed to exploit the abilities of computer-based, 
multimedia-rich learning. 

"There are very complex 2D and 3D animations, 
video and a lot ot audio," says AdVal Multi Media 
managing director Ian Etchclls, 

A key component of the project is a training 
management system developed in Macromedia 
Pathware, a dedicated solution tor creating 
Computer-Managed Instruction (CMI) systems. 

"In the past we've written custom applications, 
and used other tools/' says Etchelis, "in this case we 
could have used either Path ware or a custom- 
developed application, but in discussion with BP we 
decided that Path ware would offer the best solution, 
at the right price/' 

Dennis Quilter notes that while forward-looking 
organisations are making increasing use of 
computer-based training systems, the need for 


managing those systems Is also increasing 
proportionately. 'What you're seeing, particularly 
among the large corporates, is an increasing 
recognition that the development of proficient people 
has to be associated with a means of managing that 
information." 

Path ware, he says, allows the company to create 
systems that manage students and course materials, 
provide feedback on user activity, deliver specified 
courses to individuals or groups, and allow the 
exchange ot such data into wider management 
information systems. 

The ability to deliver training through a variety of 
media - from CD and DVD, to local area networks. 
Intranets and the Internet - adds to the complexity of 
the management task. 

Because of the media-rich nature of the BP 
project, CD was chosen as the delivery medium, but 
it also includes network-based components. "CD 
was the solution because of bandwidth issues," says 
Ian Etch ells, "but Path ware assembles and stores the 
management information and we can Interrogate 
that data, build reports and deliver those back over 
an intranet" 

However, wilh multimedia training, network 
handwidth is not the only issue to be considered, he 
adds, 

"In the past we’ve been used to taffcriny the 
application to the available hardware," he says, but 
BP was prepared to commit to the required 
hardware standard. "It hasTn vested in lea ding-edge, 
Pentium-class machines, with MPEG cards, sound 
and so ori. In fact, they increased the memory in the 
systems to realise that little bit of extra performance." 
Another demonstration of the company’s 
commitment to the project, and to the development 
of its employees. 
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Adding to the multimedia experience of 
applications created in Authorware 5 Attain 
is new support for Voxware files and 
encoding, the latest highly-optimised codec 
for voice playback over dial-in connections, 
Authorware b Attain also includes the 
Knowledge Object and Knowledge Track 
features supported in Dreamweaver Attain, 
and among a host of other new capabilities 
are batch editing and batch import and 
export of media assets; anti-aliased text; 
improved support for Flash vectors and 
animations, and QuickTime 3.0, 

A major enhancement arising from 
Macromedia's recent partnership with 
RealNetworks is the inclusion of the 
Real System 5.0 intranet Server, a 10 
Stream server and encoder for audio, video, 
animation and PowerPoint delivery, as well 
as RealFlash, which synchronises RealAudio 
and Flash animations. 

Open standards 

A critical aspect of Macromedia's Attain 
Enterprise Learning System is support tor 
standard technologies. Macromedia is the 
first vendor to support the AICC v,2 
standard for Web-based training, providing 
a number of significant advantages. 

The AICC standard is a superset of many 
other standards, making it easier to support 
third-party systems, Macromedia is also 
working with content vendors like CBT 
Systems, NETg and Gartner Group Learning 


to mapping their APIs to AICC, 

Firewall support for improved security is 
provided through AtCC 2's adoption of the 
HTTP port 80 protocol, which automatically 
goes through firewalls. And the Attain 
Management System provides improved 
Java support with a Java client that Is just 
60k compressed, compared with the 
mu hi megabyte clients used in other systems, 
Finally, because of the variety of 


Attain takes flight 

Among the heaviest investors In the Attain Enterprise Learning System is 
the world's airline industry. Rath ware 3, Attain Enterprise Learning System 
Essentials, is rapidly becoming the de-facto standard for technology-based 
training development and management systems in the airline industry. 
Major airlines are using the system to deliver a wide variety of training 
content to large numbers of pilots in varying locations, as well as to track 
and report on training results to meet strict FAA requirements. 

Companies recently implementing Macromedia's enterprise online 


standard technologies embraced by the 
Attain Management System, it allows you to 
support hybrid environments of CD, 



enterprise networks and Internet, white 
storing results on a single enterprise 
database. Attain can also launch and track 
existing training materials in formats 
including Microsoft Word and PowerPoint, 
giving the flexibility to employ existing 
courseware, and gradually migrate to Web- 
based training. 


learning system include major passenger airlines Continental Airlines, 
Northwest Airlines, and TWA, as well as the industry's leading independent 
pilot training organization, FltghtSafetyBoeing. Attain Essentials allows 

airlines to measure and report the effectiveness of comprehensive 
crew training to meet FAA regulations. It delivers content and 
tracks training results using the latest version of the Aviation 
Industry CBT Committee (AICC) standard, the leading open 
standard for tech no logy-based learning systems in production in 
the world today. 

"Not only does the Attain Essentials document the completion of 
courses to meet FAA regulations, but It also allows us to train our 
nearly 4,500 pilots in any one of three locations around the 
country," said John Lumsden, manager of training programs. 
Continental Airlines. "Instead of having all our pilots come to our 
Houston training center, we can train most of them closer to where 
they live and track results at our Houston headquarters. We've 
already saved significant money by not bringing 1,200 pilots to Houston for 
one course.” 

"Wo plan to offer as many as 2:0 different online courses for pilot 
training," said Carl Halford, training systems development specialist, TWA. 
"Some of these courses were internally developed, some were developed 
by airplane manufacturers, and some are off-the-shelf. Using the Attain 
system, we have the choice to mix and match the best-of-breed content 
without regard to vendor or development tools.” 

Although every customer customizes the Attain Essentials to suit their 



specific business model, companies in the airline industry all share some 
common benefits: 

■ Meeting AQP Requirements: With Attain Essentials, airlines can 
more easily measure and report on the effectiveness of their advanced 
training to meet FAA regulations. 

■ Managing Large Number of Students: Airlines need to train 
thousands of pilots with varying skills. Attain Essentials simplifies training 
management by storing students' results in a single enterprise database, 
regardless of authoring tools or delivery options. The system’s feature set 
includes student administration, multiple language support, automatic 
student enrollment, and Integrated email. Content can be delivered via the 
Internet, corporate intranets, LANs/WANs, local hard drives, and CO- 
ROM*. 

■ Managing Multiple Courses: Today, airlines train pilots on dozens 
of different courses across multiple platforms. Attain Essentials is designed 
to support complex learning environments with features that include course 
administration, curriculum and scoring management, and comprehensive 
tracking and reporting of results. Results tracking also helps companies 
link business performance to training programs for return on investment 
(ROI) measurement. 

■ Reducing Training Costs: Attain Essentials saves airlines money by 
delivering training online, all awing pilots to obtain training whenever and 
wherever it is most convenient and cost-effective. It also allows airlines to 
limit access to courses so money is not spent on unnecessary training. 


Third-pah 
Content & 
Techroksgles 


For more information on the Attain Enterprise Learning System visit 
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Whether 

you want to produce interactive 

for the web f CD-ROM or other 
media, Director 7 is the only solution that 
your creative power with tools that 
combine graphics, sound, animation, video, and 
text into compelling content that grabs your 
delivers your message 
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Closer Integration with Flash 


Her© are the top nine reasons you II be wanting to 
use Director 7 for all your interactive production, 

1 Director s metaphor is based on creating a movie 
complete with Cast, Stage, Score, and a Projector, 
Director files, or movies us the are commonly called, 
can combine a wide variety of media elements to 
create presentations, interactive advertising, product 
demonstrations, tutorials, or games. 

2 Applications can be made quickly in Director 
because media objects can be dragged and dropped 
on the stage then easily made interactive by applying 
behaviors. 

3 The Director 7 Shockwave Internet Studio has a 
host of media editors to modify or tweak graphics, 
sound, text, video, animation, and interactivity to 
deliver the highest quality productions possible. 

4 Director 7 Shockwave Internet Studio imports 
over 40 multimedia file formats, including QuickTime 
3, Flash 3 and Animated GIFs. With Universal Import 
of audio, visual, and graphical elements. Director 
gives you the power and flexibility to combine the 
most diverse set of media elements. 

5 Director now imports high quality graphics with 
alpha channels. Once imported the graphic or alpha 
channel can be controlled to create real-time 
animation and effects that create truly compelling 
content. 

© Director 7 delivers web content 
with or without plug-ins or players. 
The powerful Save as Java 
feature allows Director 
developers to create pure JAVA 
applets without learning JAVA 
script, making Director one of the 
simplest visual Java development 
environments available. Java 

makes Director the perfect 


choice for creating interactive ad banners, 
transaction based banners, or Ul elements, 

7 Director Is the tool that creates Shockwave, the 
richest and most interactive content on the Web, 
whose new features include: 

DAuto-updating. The user will automatically receive 
the latest version of the Shockwave player. 

□Small download. Improves the reliability and 
performance of Shockwave by making the 
download smaller, faster, and simpler, 

□ System Component, Allows Shockwave to be 
installed once and shared by multiple browsers 
and applications minimizing the disk space that is 
needed by the Shockwave player. 


Auto Downloading of Xtras. Xtras can now be 
automatically downloaded so that users can have 
the best possible experience. 

© Full 360 degree rotation, horizontal/vertical 
flipping, and scalable skewing add real time 
animation to your movies. No duplication in effort 
or file size when creating incredible effects with 
bitmaps, Flash 3, QuickTime 3 or text. 

© Shockwave can now download and use XML 
source as a building block for rich web applications. 
Director intelligently parses XML elements, 
attributes, and character data helping developers 
deliver complex constructs that can be controlled 
and manipulated without downloading large files. 


Applications can be made quickly with drag and drop behaviors make 
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DREAM WEA' 

Dreamweaver 2 is the most intuitive and powerful Web design 
too! for professional developers and designers, combining a 
visual-editing environment with total control and access to 
the HTML source code (but don t worry you don t have to 
see the code if you don t want to) and has the best site¬ 
wide editing features of any tool. It is the most extensible 
tool on the market which means it works seamlessly with 
ail the tools you use, whether you are a graphic designer 
or a developer creating data driven or e-commerce sites, 

Dreamweaver 2 pushes the boundaries of what a server- 
independent Website development tool can accomplish. 

.-..* \ 

Trial version available from www.macrornedia.com 




Site wide editing 

3 Multi-file search and replace 

DHTML aware, Grep-style, regular expression 
search and replace 

3 Visual site map 

Dream Templates ™ the first 

template system for professionals 

with professional level support. 

D User-configurable templates separate content 
from design, allowing for faster turnaround to the 
Web 

Dlmport and export XML templates 

The only tool with Roundtrip HTML 

3Dreamweaver respects HTML created in other 
editors 

3 Produces clean HTML code 


3 The onfy tool with 
simultaneous access to visual 
and source editing 

The first tool with 

WYSIWYS (What you see Is 

what you serve) 

3 Integrates with leading ecommerce and 
database publishing solutions including iCAT, 
ASP, Coid Fusion, Tango, Broad Vision, and your 
custom applications. 

0 Drag and drop ecommerce objects let you create 
great looking stores in minutes 

DIntegration with partners for ecommerce and 
database driven Web sites 

The best tool for users of 

Photoshop, FI reworks. Flash and 

Director 

3 Page layout using smart layers allows pixel 
precise layout with native HTML. 

3 Table editing allows rapid selection and 
formatting of rows, columns and discontinuous 
cells, 

3 Target page dimension selector constrains the 
Dreamweaver design window to match the 
expected browser display size. 

3 Web safe eyedropper picks up colors from 
anywhere on the desktop and snaps to the 
nearest Web safe color 

D Comprehensive context menus make it easy to 
select and edit table, row, column and cell 
properties and contents. 




.OO 

oxcl VAT 

Order now from one of the cteelers below 


X 


.OO 

excl VAT 

Order now fj om one of the dealer below 




AT A GLANCE 


UPGRADES 

Authorware x.x to Authorware 5 Attain 

£649 

FULL VERSIONS 


Auhtorware 4 to Authorware 5 Attain 

£449 

Director Shockwave Internet Studio (DSS) 7 

£299 

Director xjt to Director 7 

£299 

Dreamweaver 2 

£229 

Director x.x to DSS7 

£329 

Dreairrteam 

£599 

Dreamweaver x.x to Dreamweaver 2 

£99 

Generator Developer Studio 

£429 

Rash 3 to Generator Developer Studio 

£149 


macromedia T 

GENERATOR 


DEVELOPER STUDIO 

r anyone ta update sour web ate 



Generator enables web professionals to 
design Rash templates that can be updated 
by anyone - even someone without web, 
or design experience. 

Dy separating the design and content of Web pagm, Generfitor 
acts like a "mail meige" tor Web graphics, putting your site on 
a graphics auto pilot Frequently 
updated graphics, such as 
weather maps, stock tevels or 
pr icir ig, i iu lur iyai ruquli & 
Eime-inlensive tweaking and 
updaUng atjOysturalm Lakes 
care of this automatically. 

Generator then serves up 
the Web page on (he fly tn 
the most appropriate format 
fur the client v rati ng the site. 
Flash SWF, OIF, Oil UV, 
JPEG, m PNG lurmats. 

What Generator can do for you 

Gfinnmtor automatically separates the following template features 
from the design of a graphic, sn ynm can focus on design, not 
programming: 

Replace text. 

O Insert, replace, transform, replicate, and plot movie clips nnrt 
graphic symbols, 

O Generate custom bar, line, area, end scatter ofinrts. 

*■ Create scrolling lists with dynamic data. 

O hrsei L external JFbG files. 

O Change JPCG. PNC, and GIF settings. 

$ Change colour ejects, 

3 Insert sounds. 


GENERATOR 


c 


.OO 

*xclVAI 

Includes local version <jf Gyrieratur Stav^r 
for tenting of Generator cites 


SPECIAL OFFER: Upgrade to Dreamweaver 2 and buy Fireworks for only £99! 


Macromedia 1 ^ ^ 

DREAMTEAM 


ik 

cr 



Macromedia brings you the one stop 
shop for producing brilliant websites, 

Firuwurks - to produce all your web graphics - while 
keeping lliem in a fully editable Format 
Flash ■ for cj eating scalable vector animations - with 
small file sizes and no muie jaygiesl 
Dreamweaver 2 - for the design and layuul of 

your filtfi 

This tightly Integrated solution from Macromedia lias 
been designed specif frailly to make web design as 
fsalnless as ipossibfe. No more guessing nf download 
times lor pages, orwprtrierlng which hie format a picture 
will look better in. In fact Macromedia has taken the 
guess work out ot web publishing and put the power 
baok in your hands. 

macromedia DREAM TEA I 

Fireworks ■ Dreamweaver * Flash 




.OO 

exd VAT 


Order new from one ol the dealers below 




To upgrade call 0181 358 5855 upgrades 
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Computer Arts magazine 
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□ □ □ 



C omputer Arts is Britain’s biggest-setlirig 

rmsigazineforcreatlves. Each issue is packed 
with tutorials, features, news and reviews far 
anyone interested in design, 

Computer yurts’ core topics are graphic design, 
illustration, 30 modelling, animation, plus multimedia 
and Internet design - and we show you how to improve 
your skills in these fields, using Macs and PCs. 


Every month we bring you in-depth, stepdy-step 
walkthroughs, showing you how to create stunning 
images and productions with the latest and greatest 
packages, including software such as Macromedia's 
FreeHartd, Fireworks, Dreamweaver, Flash and, of 
course, Director. 

As Computer Arts comes complete with its award¬ 
winning dual-format CD-ROM, we're the only magazine 


that equips you with software and alt the elements you 
need to create and complete these projects. 

But Comparer Arts isn't just tutorials. We deliver the 
latest news, the most reliable reviews and unique 
bchind-lhe-scenes profiles of some of today's best-loved 
designers. Add to that at least 20 pages of brand new 
computer artwork every month and you've got the 
complete package.,. 


---1 

Prices for 6 issue; UK £22,50, Europe (Inc. Eire)* £36.95, Rest of the world* £49.95 I 

•Airmail ; ; i 

Title-—— Initials -—-— Surname_^ 

Address__ • 

———..—Postcode-__ Country___ 

Daytime telephone number (inc STD code) , __ _ _ 

□ Please start / Q Please e xtend my subscription at the rate ticked below 

Please eh oose your method of payment 1,2 or 3 * 


Subscribe 



1 C C h eq U e (payable to future Publishing Ltd. Starting cheques drawn on a U K account} 

2 □ Visa □ MasterCard 

3 LJ Switch Issue No/valid date_ 


Card No--.-.-Expires____ 

Signalu re_._Date . _ _ 

UK renders return this coupon tor Computer Arts Magazine, Subscriptions, 

Future Publishing Ltd, Freepost 054900 , Somerton, Somerset, TA 11 60R 

Overseas readers return (postage payable) to; Compit ter Arts Magazine, Subscriptions. 
Future Publishing Ud, Cary Court, Somerlon, Somerset, UK TAn 6TB 
0 Please ljch this bt>* it vow would prefer not to receive information an other offers. 


How to subscribe: 



► Complete, cut out and return this form 


► Or call the hotline on 

01458 271108 

Please quote code: C0AMM99 


► Or send a fax to 

01225 822 523 


► Or via e-mail 

su bs@futu renet .co. u k 


Quote order no: CQAMM 99 


I 

I 

I 


















































































Flares are a cool addition to any object you 
want to have the appearance of being 
shiny, and the effect is a fairly easy thing to 
create. With some practice, you can do it in 
under ten minutes depending on how 
complex the art is. 



1) In a new document, create a constrained 
square by holding the shift key as you draw. 
Then rotate it 45b 

2) Next turn on Snap to Point and Snap to 
Guides under the View menu. Drag one 
vertical and one horizontal guide to snap to 
the corner points of the square. While the 
square is still selected, ungroup it. This 
turns it into a path instead of an object, 

3} Now Option [All)+C!ick+Drag on the 
corner point. This should start to drag out a 
curve handle. If you end up making a clone 
of the path, turn off Option [Alt) -drag 
copies path in the preferences. Drag the 
curve handle to snap to the intersecting 
guides. 



3 for 


You 

should only drag one 
curve handle from 
each of the points. 
Your shape should 
now look like the shape here. 



5) Next turn off your guides 
While your object Is still 
selected, open the 
Transform palette and 
activate the Scale option. 
Turn off the Uniform option 
and Enter 60% for x, and 
100% for y. 



6) Now done the shape. With the 
Transform palette, turn on the Uniform 
option and enter 40%, Example (above 
left) zoomed in slightly. 


7) Now select both lines and fill the back 
shape with Black and the front shape with 
White (above right). 


8) With both shapes 
i still selected. Blend 

using about 25 steps 
Use more steps for 
^ W larger Flares. 



9) Rotate the Flare 45j and place it over a 
black background, 


10) To make a Flare over several colours, 
place the flare in the exact position you 
want it. Then clone the flare. 



11) Option + Click the 
outer most shape in 
the Top Flare spot to 
select the Black 
coloured piece. 
Recolour this to 


match your second colour, This will reblend 
the colours. Deselect this path. 



In three ye< 
things will cham 
and you won't be prepan 


/ The turn of the millennia... 


200 ' 


12) Now select the new coloured Flare and 
in the Edit menu select Cut. Then select the 
shape to add the flare to, and Choose 
Paste Inside in the Edit menu. You'll need 
to repeat steps 10-12 to add more coloured 
flares if necessary. 


Get creative In the 2001 frustration I used 
the Flare to enhance stars in outer space 
and a big Flare for a sun coming over the 
horizon of a planet. You can add other 
eyecandy such as halos and those Lens 
reflections often seen in photographs of 
bright objects. 

Fa££HAND ,ourc. 

Flare technique reproduced by kind permission of lan Kelleigh, creator of 
The FreeHand Source Web site, home of a host of hot tips and tricks for 
Free Hand. Check it out at http;//me mbers.aol.com/thefh sourc/ 
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Competition 



Every product in the Macromedia family offers powerful 
toolsets and great productivity features - so imagine how 
productive, creative and powerful you’d be if you owned 
them all. 

Well, now’s your chance. The successful winner of this 
competition will win the entire Macromedia software suite 
worth several thousand pounds: Authorware 5 Attain, 
Dreamweaver, Director 7 Shockwave Internet Studio, 
FreeHand, Fontographer, Flash and Fireworks. A complete 
creative studio for print and online graphics, interactive 
multimedia, and Web design. 


And two runners-up could win their choice of either the 



Winner: 


"I cannot believe how fortunate I am to have won ouch a 
prestigious prize, ,r said Ashley James, winner of the 


competition in the last Issue of Macromedia Magazine, Ashley, who is a graphic 


designer with Hampshire County Council, opted to receive the Macintosh version 


of the entire Macromedia product line, and received his prize from UK managing 
director Fiona Coughlan. 
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Director Shockwave Internet Studio, or the Design in 
Motion Suite featuring FreeHand 8, Flash and lnsta.HTML. 

All you need to do is track down the four URLs of the 
screengrabs on this page (above). All will be found within 
the pages of www.macromedia.com, and all contain more 
than sufficient clues to help you in your search. Who knows 
what you’ll learn in your investigations? 

When you’ve found the right answers, simply complete 
the entry form below, and send it to the address shown 
(photocopies are acceptable if you don't want to deface 
your copy of the magazine; only one entry per person 
please). 

I URL 1: www.nim;romcdia.com/..,............. | 

I URL2; www-macromfld to. crmV. ! 

I URL3: www.macromedia.com/ ...,...... i 

l 

I U RL4: www.mac romed I a. cortV.. . i 

■l [ 

1 i 

l i 

J Name ...Job idle .... j 

[ Company._............„. [ 

| Address...................„. [ 


i Postcode.email:............ 

i Daytime telephone................ „. .... 

i If I win I would prefer software for: Windows PC □ Macintosh □ 

i I do not wish to receive informal ion on new products or special offers □ 

I Closing date for enirias: November 30,1306, Send your entry to: 
j Macromedia Magazine, Pyramid House, Easthampstead Head, Bracknell, Berks. R612 INS. 
j Publisher's decision is 1i nalI, no coiTeepondenca wil ha e;i itorcsi into, 

I---- 



































































































Aztek Multimedfo is dedicated to helping companies use multimedia effectively in business 


Loading Software VAR 

We provide a range of software tools: 

• Macromedia Aufhorware Attain, Director 

• Flash, Dreamweaver, Fireworks 

• Adobe Photoshop, Premiere 


Production Services 

We provide a range of Production services: 

• Digital Video 

• Animation 

• Graphic Design 


aztek 


Authorised Training Centre 

Let us train you to produce successful multimedia 
In house: 

* Tailor made Training Courses 

* Courses on Leading Multimedia Software 
■ Introduction and Advanced Levels 

* On Site or Public Training 


Development 

Let us develop applications for you: 

* Web Site design 

* On Lin© Learning 

* Computer Based Training 

* Sales Presentations 

* Marketing CD ROMS 


MULTIMEDIA 


Contract Placements 

We can provide experienced consultants to 
work with you: 

* Long and Short term 

* Multimedia Design and Authoring 

* On or Off Site 



North Road London N7 9DP 


macromedia’ 


tel: 0171 7006722 fox 0171 7006820 email: info@aztelc.co,u k web: www. aztek. co .uk 


Multimedia Development and Consultancy Services. 


Brummell Associates 

brummell@btinternet.com +44 (0)1256 316514 


Database Connectivity 
for Macromedia Director® 

Uses industry standard SQL 


Connects to all ODBC compliant 
databases 

(e.g. Access, FoxPro. 
SQL Server^>racle) 


Simply the easiest way to connect Director 
Windows to industry standard databases." 


Tony Tucker 

Technical Director Macromedia Europe 


With HotSockets, ppatfides access 
across the Intero^tor Intranet 


Demov£isi<m available on our web site 
wwwrftffmter net.com/-brjmm el I/d irector.htm 




































Trimac Training 


Macromedia Software & Training Bundles 1 


• Fireworks 

• DreamWeaver 

• Flash 3 

• DreamTeam 


+ 2 days training £699 

+ 2 days training £699 

+ 1 day training £429 

+ 5 days training £1699 

(Fireworks, DreamWeaver and Flash) 

Director Multimedia Studio + 2 days training £1249 

‘Prices include full versions of software and training as listed. Ail prices are exclusive of VAT. 

Training courses are also available on a wide range of other software including; Quark Immedia™, 
Macromedia Director™, Macromedia Freehand™, Adobe Photoshop™, Adobe Illustrator 1 ”, 
QuarkXPress™, Adobe PageMaker™ and WWW Authoring. Please ring for details. 


AUTHORIZED 
TRAINING CENTER 


Qua 


Authorised 
Training 
Adobe Centre 


For more information contact: 

Tony Ball Training Manager on 0114 272 4127 

Trimac Technology Limited, 2 Queens Road, Sheffield 52 4DG 

Tel: 0114 272 4127 Fax: 0114 272 2129 email: trainitig@trimacmo.uk website:http://www.trifnac co.uk 


. ; “ 

trimac Wk 

technology Ltd ApplcCcnrre 


The only accredited training 
provider outside the M25 - 
Serving the whole country 



, Macromedia 's cutting-edge applications and the (St) 

award-winning style of Peachpit Press Peachpit Press 

'eachpit and Macromedia have long shared a convention-shattering approach to defining products and markets within 
he digital community. The creation of Macromedia Press combines the strength of both companies to reach the next 
jeneration of digital, graphics, web and multimedia professionals. 



mauM tu 


1-201-35339-3 £13.99 


0-201-68893-X £36.99 


0-201-68884-0 £37.99 


0-201-35368-7 £22.99 



Macromedia PresJ 
books are availabf 
at all good 
bookstores or in ca; 
of difficulty, direct 
from the publisher 
(AWL) on (01279)' 
623928. 


N20I-87485-7 £25.99 


0*201-69635-5 07.99 


0-201*69691-6 £27,99 


0-201-68899-9 £41.99 
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The UK: made in Director 


Director can deliver certain advantages in developing educational 
multimedia, including abilities in rapid prototyping and - of course ~ 
unsurpassed Interactivity. 


observed, 


There are, as Rudyarty^ip 
"four-and-twenty 4^ayf. of const renting 
tribal (ays, and every single one of them is 
right." And there are more ways than one 
of using mufti media in the field of 
education. While Authorware is the 
preferred tool of many developers for 
computer-based training and interactive 
learning, Footmark Media chose a 
different route when charged with creating 
an educational CD for the British Library, 

The Making of the United Kingdom: 
Crowns, Parliaments and Pro pi of. 1500- 
1750 is a media-rich resource for 
Secondary-sc hod pupils, and is the result 
of a wide ranging collaboration. Published 
by the British Library and making 
extensive use of the library's fabulous 
archives of historical maps, documents 
and books, together with paintings and 
other resources from collections around 
the country, the CD also draws upon the 
expertise of educators around Britain. 

Footmark opted to develop the CD in 
Director. 

"The biggest advantage of Director is 
that it’s very easy to produce something 
very quickly." says Footmark managing 
director Richard Gray, "particularly in this 
case where we were dealing with editors, 
educationists and curators who had little 
experience of how multimedia works, 

"We quickly found that it was no use us 
describing things - we had to show them 
on screen." 

But the advantage of Director extends 
beyond its application in rapid prototyping. 

"The beauty of Director is that you can 
produce something that gives a good feel 
of the product very easily. But it also has 
enough power, in the Lingo language and 
so on, to produce a real, working, robust 
application. That’s a great combination." 

For The Making ot the United 
Kingdom, the emphasis is very much on 
content. In addition to the hundreds of 
images of historical documents, there are 
extracts of contemporary music, and a 



ig and - c 
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spoken narrative explaining some of the 
complex historical, religious, political and 
socio-economic concepts. The goal was to 
create a rich resource that pupils can 
explore and exploit in their own work, says 
Gray. 

The emphasis was not on a smgle 
route through the material, In the manner 
of interactive training. A great impetus on 
Interactivity and explorablllty came from 
the education advisors, who were very 
keen that the disc could be used in a 
number of different ways. 

"It's not just tor one person to use 
individually, but also to be used in a 
classroom environment, and by small 
groups of pupils who can tackle different 
topics at different times." 

In order to extend the usability of the 
material. Footmark took a hybrid approach 
to the CD, generating an Introduction to 
the material, and narratives to certain key 
Issues, in Director, This Is backed up by an 
extensive database application, hollinkcd 
from the Director shell, that organises the 
source material in various categories and 
subject areas. 

Among the major tasks was the 
digitisation of source documents. 'The 
material was selected particularly for the 
project." says Gray. "We sent it off to a 
bureau to bo digitised: for each image we 
had it produced as a large, high-resolution 
24-bit colour image, and as a number of 
scaled images. The large images were 
important because they allowed us to 
create zoom effects, and to extract 
details," 

But the beauty of those high-resolution 
images gave Footmark pause for thought, 
especially since the target audience - 
secondary school classes - are not 
generally equipped with high-specification 
equipment, 

"You have to be realistic, bjt it’s quite 
heartbreaking when you take a wonderful 
source you’ve scanned in 24-bit colour 
and then you have to knock it back to the 



standard 256-colour Windows palette," 
Gray says, But whatever the technical 
limitations. Footmark succeeded in 
creating a winning product, according to 
the British Educational Communications 
and Technology Agency (BECTa), 

According to their review of Making of 
the United Kingdom, "This is a truly 
wonderful resource. The way the disc 
combines its wealth of original source 
material with a teaching approach that 
encourages participative investigation on 
the pupil's part sets new standards in the 
field of educational CD ROMs," 


Lavish use of original source 
material is a hallmark of 
Making of the United 
Kingdom, which combines a 
media-rich. Director 
application (above), with a 
custom database of detailed 
sources (below.) 

Footmark Media. Ltd, 

73 Hathaway Court, 

Rochester , Kent 
ME11QY. 

e-mail; admin@footmark.com 
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SOUftrrE This is rtnc detail of n pairfingfry m 
unknown artift, made im about 1596, 
the ItfeoJ Sir Hary UXoil 

INIRODLC'IIUN; Thi* is the f entfi! pari of the 
plulitfl u l (Mliiit of Su Haiy liiiuKif. He 

duct ikH look very old *»dhc iv dreewd (juiLp finely. He 
hu i quill pat and paper pelted for wriring. Hi it an 
ttfcjrlted man sh^hai all aided Lbdofnl University and 
travelled abroad. The sniaJ I figures underneath Sir Hoxy 
pan of the crate of his funeral They cary hie coffin 
ifrapcd hi Made with hi« NmcR in front. The large 
(fcdcton it Sir Henry's fide i» known m a memento 
itHo'r Thi* mat 'remutda of death' in LXin and it 
intended: to remind ui ill that we dull die one day. 
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1557 to ] 5*6. He w i minor netoend zidnrairf 
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(aorarape tent by the monarch or government to another 
tout toy to represent Hut country) and ■ member ot 
Palana*. Afler hii death, tui widow hid thu purling 

madefy eotnnieirwrf't hie life h 4wwi not onty Sir 
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"With Generator we can f 
explores, the site evolves 
No two users have precisely the same experience." - Maverick Records 


Generator Workflow 


TtaVV'fMlitrfiNi 


Generator 

9 


When it comes to Web design, everyone wants to be state-of-the-art 
and beyond the leading edge, but the strain could drive you to a total 
communication breakdown. Luckily, Macromedia has a cunning plan 


How would you describe your Web design 
workflow? Are you on the treadmill of 
constant page design, with the endless 
creation of new graphics and animations? 
Under pressure to add more and more 
interactivity and custom content? 
Overwhelmed hy time-consuming 
programming and receding? 

Today's Web market Is marked by 
endless competitive pressures and client 
demand to produce more, bigger, better, 
faster, brighter, livelier, engrossing sites. 

But if you've not yet discovered 
Macromedia Generator, you're missing out 
on a tool that will make your life a whole lot 
easier. 

You probably know Flash, 
Macromedia's vector-based tool for 
creating high-quality text, graphics and 
animations with smart interactivity, 
Because It uses vectors rather than 
bitmaps, Flash creates applications that 
are tiny, making for extremely fast 
downloads on slow modem-based 
connections. (Flash is fast becoming a de 
facto standard in Web design, adopted by 
Microsoft, Netscape, Apple. AQL and 
others - see the news story on page 6 lo 
discover how much so.) 

Generator is a family of products that - 


as the name suggests - generates a range 
of Fiash and other graphic content 
automatically: headlines, advertising, 
interactive maps, charts and graphs, 
scrolling menus, and much more. Belter 
still, it can do it ail in real-time, and 
customise content for every visitor to your 
site. 

Generator lets your designers 
concentrate on what they do best - 
creating great-loo king designs - and your 
programmers free to focus on the difficult 
tasks that demand custom code. 

In the few weeks since launch. 
Generator has been snapped up by some 
of the biggest organisations on the Web, 
and by ieading Web design companies on 
both sides of the Atlantic, 

For example. E*Trade revolutionised 
the investment market by creating a virtual 
online stock broking service, and is one of 
the first adopters of Generator, 
“Macromedia Generator is the missing link 
to enable us to deliver dynamic Web 
content in a compelling graphical format, 11 
says Dean Lucas, Web design manager of 
product development at E*Trade, 

"We can now give our audience a 
completely new way of interacting with 
relevant financial market information on the 


2. With Generator, rather 
than request traditional 
content, the browser 
requests a Generator 
template. 


1. Without Generator, Web 
servers download the same 
content each time ft Is requested 
from a Web browser. 


"Going forward, I suspect we will be able to push this technology even 
further to produce some astounding components for our Web site. 1 ' - E* Trade 


3. The graphics for the placeholders In the 
tern plate can come from a library that is inside 
the template, or from separate files. 


- 2 - 
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Web withfout sacrificing a degree of 
performance/' 

To date, dynamic Web situ production, 
with content he id in databases and HTML 
generated on the fly, has heen a trade off in 
costs and benefits. The advantages include 
production efficiencies and custom 
delivery. But the drawbacks include the 
tact that most dynamic publishing systems 
are exclusively text-based. To produce rich 
graphics and animation on demand 
requires custom programming. 

Generator changes that picture: not 
only can it instantly create customised 
Flash movies, but also standard graphics 
output including 6JF f JPEG and PNG. 
Moreover, lhe input to Generator files is not 
restricted to Flash content, hut covers 
graphics and text - it can even Include live 
data feeds from other Web pages. 

The output created by Generator is also 
highly flexible, with a wide range of 
interactivity and effects. For example, you 
can create colour effects and transparency, 
scale and rotate content, use buttons and 
rollovers, use sound, and have full control 
over movie playback. 

For maximum flexibility. Generator 
includes two products: Developer's Studio 
for authoring templates for Generator; and 
the Generator Dynamic Graphics Server 
for delivering content in real-time. 

Developer's Studio, available in both 
Macintosh and PC versions, also Includes a 
special version of Rash for template 
development and general creativity, 
together with a watermarked version of 
Generator Dynamic Graphics Server for 
local testing purposes. 

Generator Dynamic Graphics Server 
also works in two modes. In online mode, it 
integrates with existing Web servers to 
deliver content as requested by a browser. 




FANSonly 


▼ Features 


AY SheirtfCas e! _ 

ChocL: Out Coaches' 

Chets & More in the AV 
Showcntel I dick her* I 


r Click be c*w 


Get All the Scores end Stories in FANSonl/s 
Football GAME DAY 

Kealy Comet Off Bench To Spark A5U in 
Overtime Thriller 

Buckeyes Quarterback Getting □ Dose of Heisman 
Hype 

Kentucky's Holey Arraigned on Hit-narl-Run 
Charges 

More Headlines, Foils, Schedules, Etc, 


Recruiting ► 


Interactive ► 


Arizona $taV± J.R. Redmond scores one of his 
th»e TDs in 44-J& win over Stanford. 


"Generator has enabled 
FANSonly to combine up- 
to-the minute Information 
from multiple wires and our 
internal database publishing 
system, and then present 
this content in a graphical 
format that requires a 
minimal download." - 
FANSonly 


3t is, available for Windows NIT v4.0 running 
IIS, and Windows 95/98 running PWS, 
and for Solaris running Apache Web 
Server. 

In offline mode. Generator works as a 
utility creating graphics that can be 
delivered by any Web server. This allows 
for custom interface design and updating 
of all graphics across a Web server at set 
intervals. 

Generator is also compatible with a 
range of other Web design tools and 
solutions. 

The next generation of Web sites are 
going to depend on server technology to 
dynamically deliver data, images and 
information, and Macromedia is pioneering 
this new market with Generator," says 
Adam Berrey, product marketing director 
at Allaire, publisher of Cold Fusion, 

"We’re excited about how custom res 
are integrating the Cold Fusion Web server 
with Generator to deliver online commerce, 


content publishing and business 
automation applications/' 



"Macromedia Generator is one of the cornerstones of a powerful new 
business solution provided hy Think Europe called EBook. Generator is 
fundamental in enabling transparent, fast and reliable data translation 
from a database into a more accessible and interactive fbrm, w - Think Inc 


4, Generator then builds a new Flash movie 
by exchanging placeholders with appropriate 
text and graphics. 




5, The dynamically-updated 
movie is then sent by the server 
to the browser. 


6. Generator can dynamically change most attributes 
of a Flash movie, such as text, graphics, scale, 
colour, transparency, location, actions, and it can 
even create charts. 
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the solution to all your royalty free picture requirements 




Ca Amium 

ROYALTY FREE 


is the leading 
supplier of 
royalty-free stock 
photography in 
the UK. 
With over 5 years 
experience in 
the royalty-free sector 
we are proud to offer 
the widest variety of 
images covering 
a myriad of 
different topics. 
Choose from 
Artville, Central Stock, 
Corbis Digital Stock, 
Digital Vision, 
John Foxx Images, 
PhotoDisc, PhotoAlto, 
Stockbyte, Stock haus 
and many more. 


Cadmium 


ROYALTY FREE 


As a picture library we know how important it is to you to be able to receive 
those pictures when you need them, so we carry extensive stock of all our 
products and offer either a SameDay or NextOay AM delivery service as 
standard. For further information on our extensive collection or to 
place your order: ONE CALL FOR ALL 0800 436 867 


0800 436 









T i p s.<&.Tricks 


Tal 


Table Manners 

Inserting a table in 
Dreamweaver is easy: just 
click the table button in 
the Objects palette, or 
choose Insert > Table. Use 
the dialog box that appears to 
set the number of rows and columns in your 
table, and the table’s width In pixels or as a 
percentage of the browser window, 

(If a dialog box does not appear, choose 
Edit> 

Preferences > 

General and 
select the 
Show Dialog 
When 
Inserting 
Objects option.} 

You probably have an Idea of how many 
columns your tabic will contain, so enter that 
value in the Columns box. In the Rows box, 
enter 1 (even if you know that your table will 
contain 5 rows). 

if you don’t have a specific pixel value in 
mind for the width of your table, enter one of 
the following values: 

■ Use 592 pixels if you want to fix the width 
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The default values if these properties are not 
specified are left and middle, respectively 
(see tables html) 

It is more likely that you'll want the cells In 
your tabic rows to align along the top of the 
cell than the middle (this Is especially true 
when you are approximating a newspaper 

layout). 

There are two other relatively common 
row properties that you can set from the 
Table Row Properties dialog box: 

background 
color and 
table 
headers. 
Background 
color 
appears 


inside the cells only-that is, it does not flow 
over cellspacing or table borders. This 
means that if your cellspacing and 
cel I pad ding are not set to O, there will be 
gaps between the colored areas even if the 
border is set to 0. 

Dreamweaver also lets you assign 
properties to all of the cells in a column. To 
open the Table Column Properties dialog 
box, dick in a cell, then right-click 


of the table to the maximum viewable area in 
a browser on a 640x480-pixel monitor. 

■ Use 100% if you want your table to 
expand and contract to fit the entire 
viewable area as the user adjusts the width 
of the browser window, 

■ Use 80% if you are inserting the table In 
the midst of indented (blockquoted) text. 
Tables specified In pixels are better for 
precise layout of text and images, while 
tables specified In percentages are a good 
choice when the proportions of the columns 
are more important than their actual widths. 

When setting table properties, it doesn't 
matter too much whether you settable 
properties, row properties, or column 
properties first, but you mind find It easier to 
set row properties for the first row before 
creating additional rows. Because each new 
row you create takes on the properties of the 
row before tt H you'll only have to set row 
properties once. 

You set row properties In the Table Row 
Properties dialog box. To open this dialog 
box, right-click (Windows) or Control-click 
(Macintosh) in a table cell and choose Row 
Properties from the shortcut menu. You can 
also click in a table cell and then on the 
Table Row button (table Property 
inspector). 

The most common row properties are 
horizontal alignment and vertical alignment 


(Windows) or Control-click (Macintosh) and 
choose Column Properties from the shortcut 
menu. You can also click in a ceil and dick 
the TahleCol button in the Property 
inspector Since there is no "table column" 
tag-each column in a table is defined by the 
presence of a cell - any properties you set in 
the Table Column Properties dialog box are 
applied to each TD tag in the column. This 
means that column properties take 
precedence over row properties, even if row 
properties are set last. 

The Table Column Properties dialog box 
also has three options for setting column 
width. The first option, Detaultsets no 
specific width for the column, and instead 
lets the browser (and Dreamweaver) 
determine the proper width based on the 
contents of the cell and the widths of the 
other columns. 

It you defined the width of your table in 
pixels and have specific column widths in 
mind, enter a value in the box labeled Pixels, 
For example, the left column in the basic 
tables template included with Dreamweaver 
has a width of 130 pixels. The column 
co nta i ns la b! e-of - contents I i nks. 

If you defined the width of your table as a 
percentage of the browser window and have 
an idea what the proportions of the columns 
should be, enter a value in the box labeled % 
of Table Width. 


If you don't have values for your column 
widths, the simplest way to set them is to 
drag the column borders in the Document 
window. Dragging one column border 
automatically sets specific widths for all the 
columns - in pixels it your table width is in 
pixels, and in percentages if the table width 
is a percentage of the browser window. 


Full stream ahead 



If they are made properly, 
streaming movies provide 
a much more immediate 
and satisfying experience 
to users. A movie that was 
not made for streaming may 
work poorly when streamed. See 
the "Streaming Shockwave 11 movie in 
Director Help to see ar example of a 
streaming movie and to learn how it was 
made. You can watch the movie In a 
window, open the movie to examine its 
content inside Director, or watch the movie 
stream directly from the Director 
Developers Center at 
www, ma cro m ed ia com 

The challenge of authoring for Internet 
streaming is ensuring that cast members 
download by the time the movie needs 
them. 

When streaming a movie from the 
internet, Shockwave first downloads all the 
Score data and other nonmedia information 



such as scripts, shapes, and the size of each 
cast member's bounding rectangle. This 
data is usually quite small, a few K, 
compared to the size of the movie's media. 
Shockwave then downloads cast members 
in the order they appear in the Score, When 
Shockwave receives all the cast members 
needed to start the movie, it begins playing. 

As the movie plays on the user’s screen, 
Shockwave continues to download cast 


On Stream: Learn about 
streaming with this movie at 
the Director Developers 
Center at macromedla.com. 
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members. If the movie jumps ahead In the 
Score or uses cast members that are only 
rcfercd to in Lingo scripts, the required cast 
member may not yet be available, if cast 
members are not available h the movie 
ignores them or shows a placeholder, 
depending on the streaming options set In 
tho Movie Playback Properties dialog box. 

To avoid missing oast members, make 
sure the cast members required for a 
particular scene have been downloaded 
before beginning the scene. See the next 
topic. 

One of several effective ways to 
assemble a movie for streaming Is by using 
the Score, Shockwave downloads cast 
members in the order they appear in the 
Score. The easiest way to create a 
streaming movie is to arrange the Score so 
that users can’t make the Playback Head 
jump ahead in the Score to where the cast 
members have not yet been downloaded. 
The best way to prevent users from 
advancing is to begin with a simple 
introductory scene containing a few small 
cast members, preferably shapes. While the 
introduction plays, the other cast members 
can download in the background. 

Another way to stream a movie is by 
using Lingo or by including behaviours. 
Using included behaviours, you can override 
the order of cast member downloading to 
control exactly what gets downloaded when, 

While a simple animation is running or a 
menu is on the Stage, attach the included 
Media Preload behaviour to a frame and 
specify a range of cast members for 
downloading. Use the Net Hold Until Frame 
Ready behaviour to make sure that all cast 
members fora certain frame are 
downloaded before playing the frame. 


LI I C H1IU 
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Life through a lens 

The brilliant lens fills of 
Freehand 8 gives 
designers more freedom 
of design than ever before 
and provide some of the 
most frequently requested 
features. The six lens till options can be used 
to create a variety of effects and when used 
properly will give a printed piece that extra 
special new look. 

There are other dazzling effects that 
could have been added for this version, but 
this could have impacted the print reliability 
and/or output performance. A word of 
caution is still needed with these new effects 
to ensure its printability. 
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ft is possible for the user to quickly go 
beyond the limits of the printer and the limits 
of the computer. The following tips will help 
to produce great printable artwork 

■ Lens fills do not work on. EPS or DCS files. 
However, it will appear that they work In 
FreeHand because they modify the preview 
on screen. But at print time the EPS will 
ignore the lens information. If you need this 
effect use TIFF instead of EPS 

■ To avoid long printing times or print failure, 
limit the number of lenses used in the 
document. 

■, Limit number of lenses stacked on top of 
a raster image (TIFF). At print time the TIFF 
has to be saved In each lens and will 
increase the file size dramatically. This will 
cause long printing times or printing failure. 

■ Frequently print a test print during the 
design process to have successful print at 
the end of the Job 

■ Warning spot colors will be changed to 
process colors at print time. 

■ Stacking order is very important with the 
lens. The lens must be the topmost object. 

■ To use the lens fill with text convert the 
text to paths, 

■ Each lens is a separate object and can 
easily increase the file size to unmanageable 
proportions. 

■ To reduce file size limit number of lens fills 
in document and reduce number of lens 
used over TIFFS. 

Xtras mean more 

Xtras can ext en d Di rector's 
fun ctio na I ity by provi d i ng 
flHr important capabilities 

such as managing 
i mported me d i a an d 
cc nnectin g to the I nte rnet, 
but when you distribute a projector, you 
must include all of the Xtras that the movie 
uses. 

Of course, the more Xtras you include, 
the larger the projector: a projector with 
minimal content and no Xtras is about 
1 4MB on Windows 95 or Power Macintosh. 
If a projector gets too large, minimize the 
projector’s size by including only the Xtras 
that the projector requires. 

The Check Movies for Xtras option in the 
Projector Options dialog box makes 
managing Xtras easier for less experienced 
users. However, it may add Xtras that your 
movie doesn't need. 

Check Movies for Xtras automatically 
includes the following: 

■ Any Xtras required for cast members that 


appear in tho Score, 

■The Xtras for Sound Import Export; SWA 
Decompression; SWA Streaming; and MIX 
Services, which is named Mix32.X32 in 
Wi ndows 95. (These tour Xtras add 392k 
to a Windows 95 projector, and 539K to a 
PowerMacintosh projector. The totals are 
higher for Windows 3.1 and Macintosh 
68K.) 

When the Check Movies for Xtras option 
is turned off, you can add just the required 
Xtras by manually selecting them in the 
Projector dialog box. All Xtras are in the 
Xtras folder inside the Director application 
folder. Always test the projector before 
distributing it to make sure all required Xtras 
are included. If a required Xtra Is missing, an 
alert appears when the movie opens. 



Slicing your rollovers 

We've ail seen web sites that 
have graphic elements 
that change when the 
mouse simply rolls over 
f them. Not only is this kind 
of interactivity a great way to 
provide users with visual clues, It is also a 
simple way to breathe life into your design. 

Traditionally, adding rollover states to 
graphics is a feature reserved only for those 
who know how to code in JavaScript or for 
those who know where to copy and paste 
someone’s JavaScript into their HTML file. 
This once exclusive operation is now made 
simple through Fireworks. 

To create rollovers for multiple buttons, 
you will be using the Fireworks slicing 
feature. Before you begin to slice up your 
home page, you should first set your palette 
and file format defaults, These defaults tell 
Fireworks how it should process unsliced 
areas of your document, Also, after defining 
a slice area, if you do not specify special 
palette and file format options. Fireworks 
will use the default settings. 

To set your defaults, choose File > Slice 
Defaults, In the left column, you can choose 
a file format from the pop up menu. Below 
the format settings, you can choose your 
hit-depth and palette settings as well as an 
exact number of colors for your palette. For 
maximum file optimization, use the least 
amount of colors for GIFs and the lowest 
quality settings for JPGs. The image 
preview window in the right column gives 
you a chance to see the quality results of 
your settings in real time. 

In Fireworks, all of your graphics are 
stored and displayed in the Layers palette. 
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Save a slice: setting defaults for Fireworks' image slicing functions. 


You use the Frames palette to compose 
animations-whether they are GIF animations 
or JavaScript rollovers, To create a Iwo- 
state button, meaning a button that has a 
normal state and a highlighted state, you 
need to compose two frames, one frame for 
each button state. Frame 1 will always be the 
normal, unselected state. Frame 2 will 
always be the highlighted, or mouse rollover, 
state. To set up Frame 1. turn oft all of the 
Layers in the Layers palette that you do not 
want to be part of your button's normal state. 
To turn off a layer, click on the arrow icon to 
the left of the layer's name. 

Next, ctick the Frames tab to display the 
Frames window. The visible layers will 
automatically become Frame 1. To add the 
second frame, choose Add Frames from the 
upper right pop-up menu in the Frames 
wi ndow. Select After current frame and click 
OK 

You'll notice that afteradding the second 
frame, the only image on Frame 2 is the 
contents of the Background layer Frame ? 
needs to be built up from elements that exist 
in the Layers palette. 

First make sure that Frame 1 is selected, 
and then click on the Layers tab to navigate 
over the Layers palette. Turn on the highlight 
layer so that now all layers are visible. 
Choose Select > Select all With all the 
graphics selected, navigate back over the 
Frames palette and choose Copy to Frames 
from the Frame window's pull-down menu, 
fn the dialog window that appears, choose 
Next frame from the list of options. 


Frame 1, by default, always reflects which 
layers are currently visible in the Layers 
palette. Now that you have turned on the 
highlight layer for the purposes of copying it 
to Frame 2, it will also appear as part of 
Frame 1 To test this, click back and forth 
between Frame 1 and Frame 2. The highlight 
appears in both frames now. 

By understanding this fact, it’s easy to 
know how to solve the problem. Select 
Frame 1 in the Frames palette, and click the 
Layers tab to navigate back to the Layers 
palette and turn off the Highlight layer. 

Now when you switch back and forth 
between Frame 1 and Frame 2, you see first 
just the buttons in Frame 1 and then the 
buttons with their highlight in Frame 2. 

Note: Each frame "memorizes" which 
elements from the Layers palette are visible 
and which are not. When you delete 
elements on a frame, the elements are not 
deleted from the layer. This Is why when a 
frame is selected, you will note that element 
in the Layers palette-even if that layer is 
visible This can be alarming at first, but never 
fear. If you select a different frame that does 
have the "missing" element, you will see it 
back in the Layers palette. 

Once your two frames are set up, use the 
Slice tool in the URL toolbar to draw slicing 
rectangles around each of the five buttons 
(pictured top right). After drawing a slice 
object, the Object Properties window will 
automatically appear. In this window, instead 
of chousing Image as the Slice type, choose 
Rollover. Next, decide whether to use the 


default palette and file format options or to 
set up a custom palette. In this example 
(bottom, right), each of the buttons have 
been assigned to a twenty color WebSnap 
adaptive palette. Finally, type a name for the 
button and click OK to close the Object 
Pro pertias wind ow. 

Once you set I he Object Properties for 
each of the five button slices, you are ready 
to export your table complete with 
JavaScript rollover buttons! Choose File > 
Export Slices. Then locate the HTML file 
and preview your rollovers in a web browser. 
Note: Remember that before you can* assign 
a link to an image or a rollover In the Object 
Properties window, you must first create It in 
the URL toolbar, To do this, choose New 
Link from the URL toolbar's pop-up menu 


1 ow taflve* ., L 

eiectravi 

MUuYWW * 1 dl 5-fin 


iMiwy fcpnialif m fc mi 


nijrl.fi 'iij; [h* !■ 


;-«t nfr-tiiHf'. ifldusm?'. W( 


.m il nti swritjc* ■flwi-j 

: iv.: 1 Miie Hid ItchfMlqpti 

« fMUHMf I* 

JLbrtaj Ehr Fodn&ft 

>? t .vim W ’n. M ' 


Vanishing cursor 

The cursor seems to 
disappear and then 
reappear at various times 
in Director movies, 
depending on whether 
there is interaction or the 
movie Is idling Want to take control? 
Director defaults to a visible cursor only 



when there is some interactivity, or active 
area of the screen which will respond to a 


mouse click. Having the staga-to-back, ora 
window or menu visible, fulfills this 
requirement, and the cursor will stay visible. 

However, sometimes you want lo use 
Lingo scripts to trap for a mouse Down 
event, or use the clickOn property. In those 
cases you may encounter a situation where 
you need to see the cursor and it is not being 
displayed. 

So, merely create a dummy sprite script 
in those frames where you need the cursor 
to appear. (A dummy script can be as simple 
as the double hyphen which indicates a 
Lingo comment.) 

If you want to keep the cursor visible in 


non Interactive portions of a presentation, 
the work around is to create a small invisible 


QuickDraw sprite with the loo I box, and give 


it a null cast script. 

1) Open the cast window 

2) Select the castmember 

3) Command-T for cast information 

4) Press the Script button 

5) Give the castmember a cast script 
on mouseUp 

nothing 
end mouseUp 

6) Place the castmember on the stage 
anywhere the cursor is disappearing. 
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UK dlsiribution by 



The Dreamteam 

Macromedia brings you the one stop shop for producing 
brilliant web sites, 

Fireworks - to produce all your web graphics - while 
keeping them in a fully editable format 

Flash - for creating scalable vector animations - 
with small file sizes and no more jaggies! 

Dreamweaver 2 - for the design, layout 
and management of your site content 


Enter the Dreamteam, 




This tightly integrated solution from Macromedia has been 
designed specifically to make web design as painless 
as possible. 

No more guessing of download times for pages, 
or wondering which file format a picture will 
fook belter In. In fact we ve taken the guess 
work out of web publishing and put the 
power back In your hands. 




macromedia DREAMTEAM 

Fireworks * Dreamweaver * Flash 



If you'd liks io find uut lh« details of a dcnlrcr h your 
area call 1 the Info Line on 0070 GOO 10*11, 
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